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Congratulations to Karen! She (and her Valentine) just won a private golf lesson and a couple's massage at Chelsea Piers.
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Tanya B: A bright light in yoga fashion

Yoga instructor Tanya
Boulton had a fashion
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epiphany. “On the
streets my students
were so stylish—you
really saw their taste.

But in the voga studio,

“GREAT PLACE,
CRAZY VIEW,
UNBELIEVABLE
SIZE.”
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they wore black
Lululemon head to toe,”
explains Boulton.

Not that Boulton, 33—
who was born in Hong

Kong, raised in
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California, and now

teaches at Pure Yoga in New York—is categorically opposed to black Lululemon clothes. But the

yogi-turned-fashion designer felt compelled to dress her students in workout clothing that was P op lar Posts in Good Looks
as expressive and vibrant as their practice.

1. Cetaphil: Why the popular cleanser isn't
doing your skin any favors

“When you're doing yoga, it's a very goddess-like movement,” Boulton says. “It’s very feminine,

sacred, and beautiful. I think that women should feel that way when they're practicing.” 2. No sweat: Making sure your skin doesn’t

get a workout at the gym

Vision, she certainly didn't lack for. But Boulton did need 3. Extraction wars: Aestheticians face off over
- . . r Qe pressure
someone with the technical chops to help her design the collection. St

4. Cleaner Cleansers: Your post-Cetaphil skin-

Luckily, she met Karin Ulmander, a “fabrics genius,” in Hong z
cdare regunen

Kong and the two hit it off.

5. The 7 habits of highly effective skin care

The brand's biggest seller is its signature tie-dye halter ($59), 6. New York Native: 3 artisanal beauty brands
- s - b and raised in the city

which has a sturdy built-in bra, a sexy open back, and serious R N e T
fashion appeal. Boulton says it's designed for the woman who

wants to leave class and look stylish while she's out running

errands or grabbing lunch with friends. Good Looks
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ulton shows off her
mie: e These clothes are for a broader, urban audience. “Not every person About.com Spas eSt oga

signature tie-dye halter
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is out there hugging trees,” Boulton laughs. “There’s a big
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population of people who don't have ‘om’ tattooed on their back.” —Catherine Pearson N SR
eauty Cour




